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Jacob’s Creek
Concept 1 - Postcard from the heart - Rationale

With so many things being sent via email these days, we feel that a personal communication highlights the fact that 

people still enjoy and are passionate about physical connections and emotional encounters. Receiving a postcard in 

the mail is something many people still cherish, and it’s also something that’s pinned to the fridge or propped on a 

mantelpiece, reminding us consciously or subconsciously of Jacob’s Creek wine.  

**Having the virtual option also allows for online social networking and sharing further afield.



Jacob’s Creek
Concept 2 - Message in a Bottle
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Jacob’s Creek
Concept 2 - Message in a Bottle - Rationale

By sending personal, video messages all over the world, we’re also spreading the meaning of the Jacob’s Creek 

brand, which inspires people to be their true selves, sharing their passions, their time and their thoughts with loved 

ones, wherever they might be. Virtual toasts can be made via these videos, to births, marriages, promotions,  

graduations, having a great day in general… anything at all. Spreading these personal messages via social media 

encourages a connection and a warm feeling of association when it comes to Jacob’s Creek.
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Jacob’s Creek
Concept 3 - Find your wine personality - Rationale

By identifying visitors’ wine personalities in accordance with various Jacob’s Creek wines, we are not only raising 

awareness of the Jacob’s Creek brand in a personal, friendly, fun way, but helping to market new products.  

Questions and ‘personalities’ can be tailored and amended to fit the wines that need marketing. Sending and sharing 

these wine personalities online encourages visitors to share their association to Jacob’s Creek, wherever they might 

be in the world. 


